
 

Kick-starting Europe’s tourism sector in a safe and responsible way 
 

The tourism sector is at the heart of Europe’s economy. More than 11 percent of all jobs in 

Europe are in hotels, travel agencies, or recreational activities.
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 These are hard-working 

people, in many cases entire families, whose income often depends on a short season of a few 

months only. These jobs are now at risk due to the pandemic.  

 

The EPP Group will fight for these people. We want to kick-start Europe’s tourism sector to 

make sure these people, these families, do not lose their only source of income. Our approach 

is “safety first”: tourism has to restart in Europe, but in a safe and responsible way, if and 

when the epidemiological situation allows. We therefore call on the Commission to 

immediately put forward an Action Plan based on two pillars: 

 

A Europe that protects 

 

Together with all relevant experts, we want to make sure the tourism sector can re-open while 

protecting travellers and tourists at the highest standard possible. 

The Commission must present a comprehensive exit strategy taking into account the 

requirements of the tourist sector. The strategy should be adopted in coordination with 

European Parliament and Member States, as a European coordinated approach including 

measures to be applied and respected by all Member States and by industry and tourists. 

 

 We need common protocols for air, rail, waterborne and land travel, comprising EU-

wide standards for hygiene and the protection of travellers and personnel , including 

airports, railway stations, ports and transport vehicles. The land protocol should 

include rules for gas stations, hotels and restaurants located along the highways and 

main roads.  

 We ask Commission to elaborate common European rules to cover the 

reimbursing/voucher issue. 

 A set of appropriate rules to be respected by the travellers should be put in place 

together with possible enforcement measures. 

 Schengen system must return to normal in a coordinated manner and the borders to 

non Schengen Member States should assure a non restrictive traffic. 

 Commission should ensure the inter-operability of contact-tracing apps, to be cross 

border and voluntary, in order to warn and protect the people. 

 An EU health and safety protocol to be applied and respected by all tourism entities, 

hotels, restaurants, museums, etc.  should be elaborated and made public.  The 

Commission must create an EU seal of Sanitary Certification which tour operators, 

hotels and restaurants can use to signal they respect the EU’s health and safety 

standards. 

 In case of capacity restrictions,  guidelines to help keeping acceptable prices and 

prevent abuse of the situation are needed. 

 Rules for National Consumer Protection authorities should be elaborated by the 

Commission to be used for verification of both tourist and tourism entities. 

 A set of medical precautionary actions allowed to be taken by the national authorities 

should be elaborated and made public to the tourists. Harmonised rule in case of 

                                                 
1
 In 2019, the sector contributed 9.5 percent to EU GDP and accounted for 11.2 percent of the total labour 

force - about 22.6.m jobs. Source: WTTC report EU 2020 Annual research, March 2020 



case(s) of infection in a tourist entity should be applied as well procedures for the 

repatriation and evacuation of EU citizens, if needed. 

 The medical insurance for the period of the travel should be mandatory 

 All common rules must be clearly communicated in an “Our Summer 2020” EU-wide 

communication campaign to promote Europe as a tourist destination and allow 

Europeans to discover where safe travel is possible.  

 

A Europe that supports  

 

Most businesses in the tourist sector are family owned. They need support from the EU, both 

practical as well as financial.  

 

 A “EuropeSupports” programme should make available, free of charge, all 

information small businesses need to comply with pandemic-related rules.  

 This programme should also include recommendations for safe city trips, beach use or 

ski-resorts, including practical guidelines for social distancing measures.  

 The EU Recovery Plan must include the possibility to provide additional financial 

support to this hard-hit sector, mainly for SMEs,  based on the share of Tourism & 

travel on Member States GDP.  

 A new marketing strategy should be launched  to promote Europe as the tourist 

destination for 2020. 

 The flexibility for Member States under State aid rules to support the tourism sector 

must be maintained till end of 2021. 

 A tourism dedicated budgetary line in the next MFF is necessary. 

 Reliable measurement mechanisms, such as Eurobarometer surveys in order to 

provide a solid set of data for policymakers and businesses; 

 

 

 

 


